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2.0 INTRODUCTION 

 

The coronavirus (Covid 19) has a significant impact on all businesses in Asia, the Pacific region, and 

the rest of the world. Indeed, apart from health effects, the Covid 19 pandemic has significant economic 

effects worldwide. Tourism is the most significantly affected business by COVID-19.  As a major 

economic sector and source of foreign exchange earnings in many countries in Asia, the sudden fall in 

tourist arrivals has severe economic and social consequences within and beyond tourism. Helble and 

Fink (2020) stated that one strategy for countries' tourism recovery could be implemented through travel 

bubbles or the concept of a green corridor. Travel bubbles with the green concept become one of the 

strategies from countries such as Indonesia and Malaysia.  

 

Koswaraputra (2020) reported that Malaysia had released its 10-year tourism policy plan within 

2020 – 2030, with officials emphasizing the roles of technology and ecotourism in the coming decade. 

Reuters (2020) media also highlighted Malaysia's government policy to brand Malaysia as an 

ecotourism destination, with a commitment to balancing the development and conservation of its natural 

environment and heritage.  Mantikei's (2020) study on ecotourism demand in Indonesia during Covid 

19 found that tourists look for non-crowded destinations to consider remote ecotourism destinations 

that are less crowded. Ecotourism is a form of tourism that is highly visible and multiplying. The 

favorable image of ecotourism is a consequence of viewing it in an ecotourist bubble, analogous to the 

idea of the tourist bubble. Ecotourism has become an essential contributor to local and national 

economies, providing income to rural communities while helping to preserve natural resources and 

cultural heritage.  In addition, Mantikei's (2020) study about ecotourism in Indonesia during Covid 19 
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concluded that the principle of sustainability of ecotourism destinations could still be maintained, and 

the destination does not turn into a mass tourism destination in the future.  

  

2.1  COVID 19 IMPACT ON TOURISM  

 

The outbreak of COVID-19 has hugely and adversely impacted the tourism industry, as tourists 

worldwide are canceling bookings and delaying their travel plans due to worries about the virus. In 

Malaysia, the outbreak of COVID-19 has exposed a significant risk to the Visit Malaysia 2020 

campaign as the number of tourists has declined due to the Malaysian government imposing travel 

restrictions and bans (Foo. et al., 2020). While in Indonesia, the COVID-19 pandemic has also impacted 

the tourism industry and its supporting sectors across Indonesia.  

 

Indeed, Covid- 19 has changed the pattern of community travel towards tourism such as free 

and independent, luxurious, health and fitness-oriented (Wen. et al., 2020).  Moreover, Lin (2020) 

identified crowd perception as an inhibiting factor for pro-environment tourist behavior.  Tourist 

behavior based on the theory of planned behavior is also determined by intentions, attitudes, subjective 

norms, and perceptions of behavioral control. Barriers from Covid-19, however, affect subjective norms 

and behavioral control, but not attitudes, especially if there is prior knowledge about how to avoid 

Covid-19 (Zhu & Deng, 2020). The new covid 19 norm such as keeping distance, using a mask, and 

avoiding crowd conditions might lead people to seek safe and fresh air locations. As a result of this new 

behavior, it might be close to the ecotourism destination opportunity.  Mantikei (2020) classification of 

some ecotourism destinations in Indonesia in relation with Covid – 19 is presented in Table 2.1 below: 

 

Table 2.1 Classification of Indonesian Ecotourism Destinations 

 

Ecotourism 

Destination Type 

Relation to Covid – 19 

Beach Crowded, easy access, fast, non resilient, information technology, free 

and independent 

Island Not too crowded, varied access, slow, free and independent, luxurious 

Heritage Crowded, easy access, fast, not familiar 

Cultural Crowded, easy access, fast, not resilient 

Volcano Crowded, difficult access, slow 
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Lake  Crowded, difficult access, luxurious 

Reserve  Not too crowded, healthy and fit, not free, slow, difficult access 

Diving Not too crowded, difficult to access, fast, limited security and safety  

       Source: Mantikei (2020) 

 

2.2  ECOTOURISM  

 

Ecotourism is defined as a part of tourism that consists of responsible trips to natural areas that preserve 

the environment and improve the lives of the local people (Hosseini and Paydar, 2021; Stronza and 

Gordillo, 2008).  According to the International Ecotourism Society, ecotourism is defined as 

responsible travel to natural areas that conserves the environment and improves the well-being of local 

people. In short, ecotourism is one of the sustainable forms of tourism that enables tourists to experience 

and understand the nature and rich biodiversity of the region. At the same time, it also generates socio-

economic benefits for the remote and rural communities who are living close to natural surroundings. 

 

2.2.1  Ecotourism in Malaysia 

 

Ecotourism is one of Malaysia’s biggest tourist attractions. It is characterized by ancient rainforests, 

beautiful beaches and reefs, spectacular natural formations, unparalleled biodiversity, and tropical flora 

and fauna.  Malaysia has vast biodiversity; it provides a spark of hope for the tourism sector to move 

forward, attracting visitors to experience natural wonders in the country. According to Sheena et al. 

(2015), the realization of the uniqueness of Malaysia's nature tourism attributes was evident as early as 

1996 when the government endorsed the National Ecotourism Plan (Sheena et al. 2015). As the impact 

of Covid 19 such government policy in the closure of international borders, it is wiser for the tourism 

industry players in Malaysia to re-strategise their marketing strategies by focusing on ecotourism 

development.  This recent re-introduction of inter-district travel in most Malaysian states provides the 

Government with the opportunity to strengthen ecotourism sites promotion and management (Yeo, 

2021).  Furthermore, Yeo (2021) has reported that the Government will develop comprehensive insights 

on Malaysia's ecotourism under the existing Malaysia Tourism website while establishing a national 

inventory of ecotourism sites within Malaysia. Thus Ecotourism prospects in Malaysia are in line with 

the National Tourism Policy 2020-2030, which aims to make Malaysia the Top-of-Mind Ecotourism 

Destination of the World.  

 



  

 

                                             Advance in Marketing Research: Series 4        2022 
    ISBN 978-967-2817-57-4 

 
 
 
 
 

 

 

15 

2.2.2  Ecotourism in Indonesia  

 

Ecotourism in Indonesia was initiated by non-governmental organizations (NGOs), community 

services, and environmentalists subject to environmental preservation and economic development.   The 

ecotourism area is one of the areas that are in great demand by the community. One strategy to recover 

from Covid 19 is by strengthening the ecotourism destination in Indonesia, as stated by the Coordinating 

Minister for Economic Affairs. They allocated 7.67 trillion rupiahs ($537.5 million) to support the 

tourism sector's national tourism strategic areas, ecotourism, and human resources training (Piri, 2021).  

In addition, at least four government agencies such as the Ministry of Forestry, the Ministry of Internal 

Affairs, the Ministry of Tourism and Creative Economy, and the Ministry of Marine Affairs and 

Fisheries are involved in developing ecotourism in Indonesia.  

 

2.3 PRELIMINARY SURVEY ON COVID 19 IN RELATION WITH ECOTOURISM 

OPPORTUNITY  

 

A preliminary survey to understand the new behavior to choose ecotourism destinations in post covid 

19 has been carried out by selecting respondents from Malaysia and Indonesia. It is a convenience 

sampling to 112 respondents in Malaysia and Indonesia based on quantitative research using a five 

Likert scale questionnaire. This survey aims to understand the intention to choose an ecological 

destination in post covid 19 period subject to the new government goal on tourism recovery strategy. 

The survey was conducted in the first semester of the year 2021.  

 

2.3.1 Covid-19 Relationship with Ecotourism Prospect in Malaysia  

 

The result of the survey of Malaysia respondent on the willingness to visit an ecological destination 

once no more lockdown due to covid 19 is presented in Figure 2.1 as follow:  
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Figure 2.1 Percentage Malaysia respondents respond to visit ecological destination one no more 

lockdown Covi 19 in Malaysia 

 

The ecological destination is now the primary choice among Malaysian respondents (88%) in 

post covid 19 phase even though there is no lockdown policy. The result of the survey of Malaysia 

respondent on the willingness to visit ecotourism destination is presented in Figure 2.2 as follow: 

 

                   

Figure 2.2 Percentage Malaysia respondent responds: want to visit ecotourism destination in 

Malaysia  

 

The Majority of Malaysian respondents have an interest in visiting ecotourism destinations. 

There are 59% of respondents who strongly agree to visit ecotourism while 23% are in agreement.   The 

result of the survey of Malaysia respondent on the willingness to visit ecotourism destination soon is 

presented in Figure 2.3 as follow: 
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Figure 2.3 Percentage Malaysia respondent response: want to visit ecotourism destination in 

Malaysia  

 

Most of Malaysia's respondents state that they will visit ecotourism soon (after no more 

restricted traveling issued by the government). 57% of respondents strongly agree to visit ecotourism 

soon while 23% are in agreement.  

 

2.3.2 Covid-19 Relationship with Ecotourism Prospect in Indonesia  

 

The result of the survey of Indonesia respondent on the willingness to visit an ecological 

destination once no more lockdown due to covid-19 is presented in Figure 2.4 as follow:  
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Figure 2.4 Percentage Indonesia respondent responds to visit ecological destination one no 

more lockdown Covid19 in Indonesia 

 

The ecological destination is now the majority choice among Indonesia respondents (80%) in 

post covid 19 phase even though there is no lockdown policy.  The result of the survey of Indonesia 

respondents on the willingness to visit ecotourism destination is presented in Figure 2.5 as follow: 

 

 

Figure 2.5 Percentage Indonesia respondent response: want to visit ecotourism destination in 

Indonesia  

 

The Majority of Indonesian respondents have an interest in visiting ecotourism destinations. 

There are 43% of respondents who strongly agree to visit ecotourism while 46% are in agreement.   The 

result of the survey of Indonesia respondent on the willingness to visit ecotourism destination soon is 

presented in Figure 2.6 as follow: 
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Figure 2.6 Percentage Indonesia respondent response: will visit ecotourism destination soon 

 

Most Indonesian respondents state that they will visit ecotourism soon (after no more restricted 

traveling issued by the government). 27% of respondents strongly agree to visit ecotourism soon while 

37% are in agreement. 

 

2.4  CONCLUSION 

 

In conclusion, Covid – 19 pandemics have greatly affected the travel decision of tourists around the 

world and, in particular, in Malaysia and Indonesia.  Barriers from Covid-19 such as traveling ban and 

the robust covid 19 protocol such as keeping a distance, using a mask, and avoiding crowd conditions 

affect subjective norms and behavioral control. As a result of this new behavior, it might be close to the 

ecotourism destination opportunity.  One hundred twelve respondents representing Malaysian and 

Indonesia respondents indicate a firm intention to do ecotourism as their destination choice. More than 

50% of these respondents strongly agreed to visit ecotourism destinations soon after no more lockdown 

subject of covid 19. Based on this initial intention of the ecotourism destination survey, it is in line with 

both countries' tourism recovery plan that imposing ecological destinations such as ecotourism is one 

of the main strategies. 
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